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Dalit Indian Chamber of Commerce & Industry (DICCI)  
established on 14th April 2005  

 
 
 
To instill  the spirit  of entrepreneurship among Dalit youth to 
develop business leadership, thus empowering them to walk in 
step with the world. 
  
   
                ‘Developing Business Leadership’ 

   VISION 
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  To motivate Dalit youth to enter the business and industry sector 
as entrepreneurs.  
 

  To encourage them to contribute to the nation's economy 
through wealth creation . 

 
  To spread  the spirit of enterprise to other fellow members. 

 
  To encourage Dalit entrepreneurs and support them in their 

ventures.  

 
'Be job givers not job seekers'   

 

MISSION 
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AIM 

  DICCI - On the path of learning and enrichment through Networking and  
Knowledge exchange. 
 

  Business Trade Fairs. 
 

  Seminars & Workshops. 
 

  Interaction with Industry and Government. 
 

  Share the Information on latest trends & opportunities.  
 

  Business Networking and Promotions.  
 

 
‘ Fight Caste With Capital ’ 
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DICCI - Three fold mandate 

  Bring together all Dalit Entrepreneur under one umbrella.  

 

  Become a one- stop Resource center for Existing and aspiring Dalit 
Entrepreneur  

 

  Promote entrepreneurship among Dalit youth as a solution to their Socio 
– Economic problems.  
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①  Member :  National Board of Ministry of MSME. 
 

② Member :  BFSI, National Skill Development Council. 
 

③ Member :  CII, Affirmative Action Council. 
 

④ Member :  CII, National Executive Council. 
 

⑤ Member :  Consultative Committee of DG & SD. 
 

⑥ Member :  Monetary Policy Consultative Committee - RBI 
 
 
 
 
 

DICCI Representation at  



Nation Wide Presence of DICCI through Network of 18               
State Chapters and 7 abroad Chapters with membership base 
of 5000 
 

Playing a Catalyst role for implementation of Affirmative 
Action and Supplier Diversity within Indian Industry 
 

Govt. of India and Major State Govts. have recognized DICCI 
as  a National Chamber of Commerce body and invites for 
interaction 
 

DICCI has created New Public Procurement Policy in Govt. of 
India, which mandates 4% procurement by all Central Govt. 
Ministries/Departments/PSUs from SC/ST Entrepreneurs. 
Therefore Rs. 24000 Crore assured incremental market 
opportunities for SC/ST entrepreneurs are open. 

Achievements in 10 years. 

7 



8 

DICCI played a major role in formation of Govt. of India led 
Venture capital fund of Rs.200/- Crore and it has  become 
operational through IFCI. 
 

DICCIs efforts have fructified in launching  200 Crore Credit 
Enhancement Guarantee Scheme for Scheduled Caste (CEGSSC) – 
2015 on the line of CGTSME. 
 

Govt. of India introduced Rs 100 Crores “Van Bandhu Kalyan 
Yojana” 
 

DICCI Entered in the Capital market of India and launched  DICCI 
SME Venture Capital Fund to support SC/ST enterprises. 
 

DICCI played a Major Role in formation of MUDRA Bank In Budget 
2015-16 of Govt. of India, priority in lending will be given to SC/ST 
enterprises. 
 

Achievements in 10 years. 



 
 Successfully organized FOUR National Industrial and Trade 

Expo. 
 

Received National recognition when four of our members 
were  honored with PADMASHREE Awards. Milind Kamble & 
Kalpana Saroj (2013), Ravikumar Narra & Rajesh Saraya 
(2014). 

 
Organized various Buyer-Seller Meets in association with CII, 

NSIC and MSME. 
 

Developed “IGNITE” a model EDP programs which created 
100 entrepreneurs in AP and Telangana.  

 
DICCI SME Portal launched to facilitate SC/ST entrepreneurs 

B2B opportunities. 
 

Achievements in 10 years. 
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DICCI established partnership with Tata group and 
Confederation of Indian Industry (CII). 
 

Connected 500  SC/ST  Entrepreneurs to Different 
Mainstream Corporate houses as vendors and suppliers in 
their Supply chain Management (SCM), out of which 300 are 
connected to Tata Group companies only.  

 
 Initiated DICCI Women Entrepreneurs wing to foster 

entrepreneurship amongst SC/ST women . 
 

DICCI is one stop source of inspiration to Dalit youths. 

Achievements in 10 years. 



SC/ST SMES  
 OVERVIEW + CHALLENGES   

 



TOP 10 State Entrepreneurship Profiles 

Rank & State Name  No. of SC 
Enterprises 
(Thousands) 

1. Tamil Nadu 18.12  

2. Karnataka  16.58 

3. Uttar Pradesh 14.14  

4. Madhya Pradesh  13.65 

5. Punjab  6.35 

6. Bihar  6.20 

7. Kerala 6.17 

8. Gujarat  4.90  

9. Maharashtra  4.88 

10. Rajasthan  4.47 

Rank & State Name No. of ST 
Enterprises 
(Thousands) 

1. Madhya Pradesh 7.02  

2. Karnataka  5.82 

3. Chhattisgarh  3.52 

4. Mizoram  3.51 

5. Gujarat  3.47  

6. Meghalaya  2.81  

7. Tamil Nadu  2.46 

8. Maharashtra  1.50  

9. Uttar Pradesh  1.47 

10. Rajasthan  1.45 



Rise Of Dalit Entrepreneurship 
 3rd MSME Census (2001 – 02) – 4th MSME Census 

(2006 – 07)  
 

No. of 
enterprises 
3 rd Census 

2001-02  

No. of 
enterprises  
4th census 
 2006-07 

2006Cha
nge in 

size  

Growth  Approx. 
Yearly 

Growth  

SC  10,  51, 903 28,34,000 2.694 X  169.4 %  24% 

ST  5, 22, 831 20,84,000 3.9859 X  298.6%  43% 

Total:  15, 74, 734 49, 18, 000 3.1230 X 212.3 %  30% 

Sector size:  1, 05, 21, 190 3, 61, 76, 000 3.438 X 243.8 %  35% 



Statistics For SC/ST MSMEs as the 4th All India 
MSME Census: Registered & Unregistered 

Sector Combined  

Unregistered & Registered Sectors Combined   

SC MSMEs  ST MSMEs Total:  Total in census:  

Employment 53.6 lakh  23.848 lakh 77.45 lakh 
(15.43%)  

501.93 lakh  

Fixed 
Investment   

 61539.79 cr 25364.55 cr 86904.34 cr 
(12.59%)  

689954.46 cr  

Gross Output   95842.91  cr 39456.127 cr 135299.037 cr 
(12.56%)  

1,077,212.59 cr 



 
 Challenges for SC/ST Entrepreneurs  

 
 

   A Sticky floor phenomenon   

• Difficulty in access to financial capital ( due to limited collateral 
asset base) 

• Limited social capital ( 1st generation, no support in family/ 
community). 

• Resistance in Accessing the market (traditional biases) 

 

   Lack of awareness and knowledge about 

•  Policies and support  

•  Latest technologies 

•  Market conditions  

•  Management 

 

  Non- availability of highly skilled labour . 

 

  Limiting Government Policies & Follow ups . 



  SC/ST Population - Fact Sheet 

India Maharashtra 

1. Total Population 
 

121,05,69,573 11,23,74,333  

2. SC Population 
 

20,13,78,086 1,32,75,898  

3. ST Population 
 

10,42,81,034 1,05,10,213  
 

4. Total SC/ST Population 
 

30,56,59,120 2,37,86,111 

6. SC/ST Youth Population 
    (National Demography of youth 

Population is 65% of Age between 18-35yrs) 

 
 

19,86,78,428  
(65% of total SC/ST Population) 
 

20.00 Crore 
 

1,54,60,972 
(65% of total SC/ST Population) 

 
1.55 Crore 


